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Introduction
In the current world where technology has made it possible for people to connect virtually, the way people relate to online texts and make sense of them is varies. This can be analysed from the perspective of affordances. Communicative affordances are a function of the objective features of technology and the subjective perceptions of people that give meaning to communicative habits and practices. In communication, the various perceptual cues enable people to interpret messages and act differently in their online social networks. The affordances exist based on the action capabilities of the actor and do not change if the actor change their needs or goals. Individuals use affordances to establish co-presence in their interaction with their online peers. The purpose of this study is to analyze a real-life online chat to establish how the concepts of affordances, co-presence, and sense-making to facilitate and affect the communicative action that people perform in online environments.
Data and Methods
The chat to be analysed came from a group in Facebook. The chat was analysed from the perspective affordances, interaction organization, co-presence establishment, and sense-making. The Facebook chat involved individuals who buy and sell second-hand household items. The seller puts a picture of a seat he is calling a five-seater, imported, with an offer price of $ 550. Here are some of the comments from the members of the group:
Cindy: This going for $550? A big joke
Seller: You are the kind of people who visit social media to discredit anything you come across? Try to be positive
Michael: Do you know what $550 looks like? u joke a lot
Ethan: The world is full of jokers
Vickie: Really now [image: 🤣]? 
Cess: [image: 🤣][image: 🤣][image: 🤣] Vicky why are you shocked?
Vickie: The much I can part for this is $ 20 [image: 🤣][image: 🤣]
Jack: [image: 😂][image: 😂][image: 😂][image: 😂][image: 🏃][image: 🏃][image: 🏃]
Winfried: Eh[image: 😳]! Let the seat rest in peace man
Avery: What $550? Jeeez!	
Melanie: I am selling real imported seats. Can contact me
Jacob: [image: 🤣][image: 🤣][image: 🤣][image: 🤣][image: 🤣][image: 🤣][image: 🤣][image: 🤣] I would rather continue sitting on my bed
Jerry: OMG! [image: 😆][image: 😆][image: 😂][image: 😂]
Shirley: What condition is this item in?
Diana: As good as new[image: 🤣][image: 🤣]
Analysis
Procedures Used by Actors to Establish Co-Presence in The Chat
Members of the group have established co-presence by the fact that they joined a group whose membership they believed shared their common interests, that of secondhand households, either for purchase or sale. They joined the group with the intention of regular communication on matters regarding the purpose of this group. By becoming a member of Facebook, a member is able to post a story or comment on another member's story. Co-presence is therefore establishing by making some form of communication/passing of information from one to all the other members through the channel of the Facebook group. The other members on the other hand will read the story sent to understand the meaning of the message passed across. Members are at liberty to respond to the message passed through the post. This can be done by posting a comment below the post. The response can be that of congratulatory, seeking clarification, rebuke, and amusement among many.
 A response can be in form of words, where one can type an acronym such as OMG to mean Oh my God, or a simple sentence to many sentences or paragraphs. A response can also be a regular picture or a photo, can be a cartoon-like photo, etc. One can also respond with an emoji or emoticons. According to Hutchby (2001), "Emoticons are textual configurations that are included in a message to lend certain pragmatic or interpersonal effects to what is being conveyed. They generally represent facial expressions ….. are used to accomplish such effects as avoiding giving offence if one's words may be read as insulting, softening a rebuke in the course of an argument, and so on" 
Affordances that Make It Possible for the Actors to Establish Co-presence
Using varying technological devices from mobile phones to tablets, to laptops or other forms of machines used in communication, the members not only switched on their machines but they also log in to their Facebook accounts with the help of the internet which was tapped from WiFi, phone data bundles or other forms of connectivity. By logging in, it means that members had already registered and created some form of identity with the Facebook platform such that, with the use of the usernames and passwords, they can access the Facebook account and the information contained in the membership group (Evans et al., 2017). Beyond registration with Facebook or what is known as account opening, one has to join the membership group. This can be a random pop-up or suggestion that often comes up when one is just scrolling through the Facebook account. It could also be an invitation from one's Facebook "friends".
 One applies to join and depending on the group rules, it may require one to answer a few questions or go through some sought of scrutiny before they can be allowed to become members. Once a member, one can post a story or comment on already existing stories. This is sometimes controlled/ censured by the group regulators, popularly known as "group admins". The admin has also the power to delete a post or a comment from a member. A member does not have this privilege and can only delete his or her own post or comment. With the advancement of technology, one is now able to edit their previous post or comment; this is a new feature that allows for correction and editing. 
Technology Used to Achieve Social Interaction and Communication
Technology and social interactions are deeply intertwined. Although technology and technological artifacts do not determine the form of social relations, they certainly influence how people interact and how information is passed from one person to another (Hutchby, 2001). For example, there was still communication between people before the invention of the mobile phones. This communication required the two people to be near each other so that there could be face-to-face interactions. Alternatively, communication would take days or even weeks where messages were sent and received through letters or messengers. With the coming of mobile phones, people can communicate in real-time despite the distance that could be separating them. There have been other modes of communication despite the voice. These include messaging, photos, etc through various platforms such as Short Messaging services (SMS) WhatsApp, Instagram, TikTok, banking and marketing Apps, among many others. Hutchby, (2001) talks of the technologies as heterogeneous collections of technical, social, human, and conceptual phenomena in which the specifically 'technological' characteristics of the web are increasingly difficult to pin down.
There are various ways actors will know when communication is happening. In a Facebook chat like the one above, the first level of communication will happen when the potential seller posts a story and a picture of a product he is intending to sell. He does not only communicate by simple English words but puts up a photo of the product for further clarifications. He goes ahead to describe the item; gives its selling price and the pick-up point. This sends a clear message to group members on all the details regarding the product on sale. The other level of communication is the feedback from the group members (Evans et al., 2017). This could be a sentence seeking more clarification but in our case above, most members do not approve the price tag on the product versus its supposed quality. Communication is happening because some members are putting it outright that that is an exorbitant price for the product, while others are using emojis to express sarcasm, displeasure, and ridicule the earlier post. Besides comments which are responses to the original posts, members are also passing messages among themselves, for example, the conversation between Cess and Vickie. All this goes to show that communication is indeed happening and members are able to decipher the meaning passed by another member. Participants know who the author of a post is because the speaker's name is at the top left of the page and an arrow that points to the group name as seen here:
Joy Jacobs                                     HOME BEAUTIFUL
Before meets after. 3years later. 
We all started from somewhere
The group is known as Home Beautiful. The speaker here is Joy Jacobs. The speaker could also have their photo on the far left next to their name. Below this, we have the message or the information being passed. It could be followed with a photo or a picture.  The recipients' comments come below the speaker's message. Below the author's message, recipients are given options of either "liking" the post or replying to the post. By clicking on the "like" option, one is only allowed to post a facial emoji. At the moment Facebook has seven such facial expressions which signify like (thumbs up), love, care, haha, wow, sad angry. One can only post a single emoji on a single post. The other option is that of commenting. One can type a word, an acronym, a paragraph, or even a photo. Below a recipient's comment participants are allowed to like or comment on the recipient's post just like the mother post such that a recipient to another post can become an author/speaker where other participants react to the response message that was written for the mother message. 
Technological Affordances and Social Interaction & Communication 
The administrator of a Facebook page can block other members from posting on the "wall" of the group. This is done by changing the privacy settings of a group or of a particular post. One can block some or all members of the group from posting or reacting /commenting on a certain post. A group member also has the power to determine who can or cannot respond to a message he or she posts. This too is done under the settings such that members can see a post but not be in a position to react/comment to the mother message.
It is possible that one can post messages and not get a response from group members in form of the "like" or comments. This is very rare but it is not completely impossible. This could be sending a message that the members of the said group are so busy so that they were not able to see the message. It could also mean that the message has just been posted and there are no enough people who have seen it yet. A message without a response could also mean that maybe the language used was abusive or maybe too hard for the members to understand. There are a million reasons why a member's message is not responded to and it will be upon the speaker to seek to know whether his or her message was delivered as she or she hoped.
[bookmark: _GoBack]Sense-making Procedures
Not all postings make sense to the actors. Even though the speaker thinks that he or she has clearly laid out the information, it is possible that the message does not get the recipient in the way he or she expected and communication did not happen. This could be as a result of differences in perspectives. People see the world and things around it from different perspectives or lenses. A child's perspective may vary from that of an adult because the latter may have had a bigger exposure. A discussion between the two may therefore be met with barriers because the child cannot grasp some of the concepts shred by an adult. The emotional barrier may be another cause of no communication. This is brought about by one's upbringing and personality. As such, some people may be willing to express their thoughts and feelings freely while others will find this too exposing and obnoxious. Communication between two people who have a huge difference in their emotional wavelength may be hit by barriers and misunderstandings. The cultural barrier can also hinder communication. 
Different cultures attribute certain words and concepts to different things compared to other cultures. For example in cultures where lesbianism is rampant and accepted when a female refers to another female as her girlfriend, the meaning is that they are lovers. In contrast, when the word girlfriend is used in a community where lesbianism is not common, it would not mean but except that the two females are good friends. Depending on one's culture, words and concepts may acquire different meanings and may cause a barrier in communication (Impact factory, n.d.).  We also have a language barrier that may hinder communication or where a posting may fail to make sense to an actor. Depending on one's location, whether the language is their first language, among other factors, one's way of expressing themselves may differ from another person of a different region. When these differences are extremely huge, communication may be cut out completely. There may be a few communication barriers that may be experienced between males and females such that the meaning is not conveyed as well as the speaker meant it. 
Although the concept of the message transmission from mouth to the ears and vice versa may not happen in a chat, the idea that communication happens when the speaker has an encoded message in his head, transmits it via the chat and the recipient has to decode the message to get the meaning still applies (Hutchby, 2001). Unproblematic exchange is witnessed where recipients will respond in affirmative or will dispute with informed responses. For example;
Speaker: I propose a meeting this Saturday to address the issues
Recipient: Saturday is too soon for most of us. Why can't we push it to Tuesday next week?
An exchange will also be said to be unproblematic when there no questions raised seeking further clarifications. This will suggest that the audience has understood the message and doesn't need clarifications. 
This shows that the recipient already understood the question and answers it appropriately.
A posting will be problematic when it is a follow-up of a previous one, where a participant did not see or read the previous one. Depending on the amount of information given in the current posting, there is bound to be a misunderstanding. If for example, a participant joins a WhatsApp group in the middle of a fund-raising discussion, the author or speaker will need to bring such a member to speed on what has been happening, otherwise, the participant will not have the information on what is going on. Again, the use of too much slang, shortened words, and shortcode on a posting may pose a challenge to individuals, especially the elderly who are not conversant with this kind of writing since understanding is a matter of the brain of the hearer decoding those meanings (Hutchby, 2001). In the same breath when a posting has very technical and hard jargon that is a preserve of a certain industry or profession, say medicine, it may become hard for a layperson to understand this jargon and in the end, may not decipher the meaning in some posting. The last two factors constitute the "noise source" (Hutchby, 2001). This is because they inhibit a clear transmission of the message from the source to the recipient and the message received is not the same as the message transmitted.
A problem of understanding can be identified from the recipients' responses. One of such responses may be completely out of the topic. For example, if the speaker asks for a color preference and the recipient talks about a recent car accident (very remotely thought), it signifies that the recipient did not understand the message in the first place. Communication only happens when the posting is accurately encoded and decoded. The speaker will, therefore "generate 'strategies' to enable themselves to be understood" (Hutchby, 2001). The speaker will seek to know whether he has been understood by asking the questions. For example:
Speaker: Is this clear to everyone? Or Am I well understood? Or are there any questions on this issue?
Discussion
A misunderstanding in a chat may be addressed by having the speaker or one of the recipients clarify the issue or gives more details pertaining to the issue. At times, the speaker or a recipient may seek face-to-face interaction with the actor who has the problem in order to iron out the unclear parts of the chat.  There may also be off-the-group chart communication where the speaker will chat with the affected person only in seeking to make things clear.
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